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DIRECTOR’S 
WELCOME

This MBA is an entirely different program 
from any other you may have looked at.
It is different because of five distinct 
reasons.

First, this program has been designed 
to educate ambitious, innovative and 
entrepreneurial managers, who know that 
while creativity is the first (simple) step in 
business innovation, leading people and 
commanding change are equally essential 
managerial abilities.

Second, by attending the program you will be 
exposed to cutting-edge research currently 
being undertaken at the Politecnico di 
Milano and, in doing so, you will learn how 
to best use technology and management 
innovation to reshape processes, practices 
and behaviours.

Third, you will learn by doing. Every Monday 
morning you will be able to implement in 

your day-to-day work what you learnt during 
the weekend before, showing yourself and 
others the progress you are making.

Fourth, MIP is a non-for-profit consortium 
limited company, composed of leading 
multinational corporations whose top-
managers are seriously committed to 
bringing the “real business world” into this 
program. I encourage you to take advantage 
of our extensive network of companies.

Fifth, during this master, entirely taught in 
English, you will study in a truly international 
environment with students coming from 
all over Europe, as well as learn from an 
international Faculty that will teach you how 
to be effective in multicultural businesses 
and projects.

This program is looking for talented and 
ambitious young professionals, who are 
committed to learning how to exploit their 
full potential and make their ambitions 
come true.

I hope to meet you in the upcoming class, 
and help you choose the ‘right wind’ for you 
to become an effective manager.

The International Part Time MBA Director
Emanuele Lettieri
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INTERNATIONAL PART TIME MBA 
AT A GLANCE 

 > Designed to train the ‘manager of the future’ capable of addressing cross functional, multi-dimensional and complex 
problems

 > Focus on new and emerging technologies in management 
 > Unique Training Formula: technological know-how combined with managerial skills
 > 4 Fundamental Elements: Analytical Approach to Problem Solving, Innovation & Futuristic Technology, Balance of 

Hard and Soft Skills, Close Collaboration with Companies 
 > A more flexible Part Time Format thanks to an innovative digital learning platform developed with MICROSOFT 
 > Diversified Teaching Methodology: digital learning, interactive lessons, business cases, group activities, business talks 

and business dinners with companies, outdoor training, assessment center, business games and business plan
 > Different Management Boot Camps to differentiate your program and to focus on the business challenges of the future
 > Small Class Size with an optimal teacher-student ratio and effective peer to peer learning

A PROGRAM RESPONDING TO TODAY’S BUSINESS NEEDS

Profile: Graduates of from any 
discipline with minimum 3 years of work 

experience

Format: Part Time Weekend+
Digital Learning

Length: 20 months

Language: EnglishIntake: October Campus: Milan, Italy;
Barcelona, Spain
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International Exeperience: 
An International Week at EADA Business 

School, Spain + Exchange Programs 
all around the world

International Business Community: 
An International MBA class and a World-
class faculty composed of professors, 

managers, consultants and industry experts

Personal Development Program: 
Classroom and individual activities 

to develop students’ soft skills and to 
undertake new career opportunities



POLITECNICO 
DI MILANO
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The Politecnico di Milano is one of the 
most outstanding universities in Europe. 
For the first time, it is ranked among the 
top 100 universities in the world in 10 
research areas included in the QS Ranking 
by Subject 2015: Art & Design Art; Civil & 
Structural Engineering; Architecture and 
Built Environment; Computer Science & 
Information Systems; Electrical & Electronic 
Engineering; Mechanical, Aerospace and 
Manufacturing Engineering; Chemical 
Engineering; Physics & Astronomy; 
Mathematics; Materials Sciences; Business 
& Management Studies.
Thanks to these results, according to the 
QS World University Ranking - Engineering 
& Technology 2015, Politecnico is ranked 
24th  in the World, 7th in Europe and 1st in Italy 
among technical universities. Founded in 
1863, it is the largest school of architecture, 
design and engineering in Italy, with three 
main campuses located in Milan, the heart of 
fashion and design industries and venue of 

Expo 2015, and five more premises around 
the Lombardy region. Many important 
scientists and architects studied and taught 
here; among them Achille Castiglioni, Gio 
Ponti, Renzo Piano and Aldo Rossi, both 
Pritzker Prize winners in 1990 and 1998 
respectively, and Giulio Natta, Nobel Prize 
in Chemistry in 1963. The Politecnico di 
Milano is organized into 12 departments, 
responsible for planning of the research 
strategies, and 6 schools, responsible for 
the organization of education. Among these, 
3 schools cater for the different fields of 
engineering and 3 schools for the fields of 
architecture and industrial design. Thanks 
to a strong internationalization policy, many 
programs are taught entirely in English, 
attracting an ever-increasing number of 
talented international students, which now 
form a diverse community from more than 
100 different countries. In the academic 
year 2014/2015, 21,6% of the total students 
enrolled on Master of Science Programs were 
international. Inter and multidisciplinarity is 
fostered throughout the academic path, and 
it is the methodological approach of the Phd 
School and the ASP (Alta Scuola Politecnica), 
a school for young talents from all over the 
world, who develop their skills in a team 
work context to pursue complex innovation 
projects. Teaching is increasingly related to 
research, a key commitment that enables 
to achieve results of high international 
standards, while creating connections with 
the business world.
Strategic research is carried out mainly in 
the fields of energy, transport, planning, 
management, design, mathematics and 
natural and applied sciences, ICT, built 
environment, cultural heritage, with more 
than 170 laboratories, among these also a 
Wind Tunnel and a Crash Test centre.



Founded in 1979 as a Consortium between the Politecnico di Milano and many Italian institutions 
and several leading public and private industrial groups, today MIP is a non-for-profit consortium 
limited company. MIP and the Department of Management, Economics and Industrial Engineering 
together make up the School of Management of Politecnico di Milano, which is involved in all the many 
aspects surrounding research and education in the fields of management, economics and industrial 
engineering.

ACCREDITATIONS & RANKINGS

In 2007, the School of Management was initially 
accredited by EQUIS. Since first joining the Financial 
Times’ rankings of best European Business Schools 
in 2009, for the seventh consecutive year, in 2015, the 
Financial Times has endorsed the School, listed among 
the best schools in Europe. Today, the School is listed 
with: Executive MBA, Full-Time MBA, Master of Science 
in Management Engineering, Customised Executive 
Programs for business, Open Executive Programs for 
managers and professionals  In 2013, the MBA and 
Executive MBA programs received the prestigious 
international accreditation, AMBA (Association of 
MBAs). From 2014, the School is member of UniCON 
(International University Consortium for Executive 
Education), PRME (Principles for Responsible 
Management Education) and Cladea (Latin American 
Council of Management Schools).

MIP POLITECNICO DI MILANO

EFMD
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MILAN
ITALY’S ECONOMIC 
HEART AND DESIGN 
CAPITAL OF THE WORLD 
Living and studying in Milan offers a broad exposure to an international 
business community and opens up an array of opportunities thanks to its rich 
entrepreneurial network and the wide variety of sectors present in the territory. 
Home to 400 banks and major industrial companies, Milan is often described 
as the “Locomotive of Italy”; it is at the heart of a manufacturing system that 
generates 21% of Italy’s GDP and its strong economic base has made it one of 
Italy’s most influential cities. 

Milan is also an international center for the fashion industry and a world leader 
in design. Here the ingrained manufacturing tradition is flanked by a culture of 
progress and experimentation, enterprise and production. 
It is a dynamic, cultural city at the forefront of modern Italy where the most 
important events, shows and exhibitions take place. 
Trade fairs are an important resource of the city which allow enterprises, 
particularly small and medium ones, to connect with international markets.

Milan possesses an efficient infrastructure system and its well-developed road, 
rail and airport connections make it a major tourist destination in Europe.
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The International MBA program is now 
offered in a brand new and innovative 
format focusing on latest business and 
management topics that the corporate 
world of today faces. 

The program aims at training candidates 
to assume the role of the “manager of the 
future” who is capable of addressing new 
and emerging topics including Lean Start-
up, Luxury & Design, Smart Manufacturing, 
Big data & Business Analytics, Internet of 
Things among others. The new improved 
format of the MBA program is one of a 
kind designed to impart technical and 
interpersonal skills needed by the modern 
manager who is increasingly required to 
solve cross functional, multi-dimensional 
and complex problems. This is also 
guaranteed thanks to the strong network 
between MIP and the world of companies 
and institutions which gives the invaluable 
opportunity to interact with the real world 
experience of a corporate environment.

By adapting to the changing market, 
MIP International Part Time MBA allows 
participants to gain an internationally 
recognised qualification without interruption 
to their careers. This type of arrangement 
makes the decision of investing in their 
personal development easier for both the 
students and their companies. Combining 
classroom lessons with everyday work 
means that students can apply their newly 
acquired knowledge and skills immediately 
within the workplace, making their learning 
process more effective and engendering an 
immediate benefit to their companies.

WHY AN MBA 
AT MIP? 
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Focus on Business Challenges of the Future through the Management Boot Camps: Unlocking the 
Potential of Smart Manufacturing and Internet of Things; Going Global: Developing Your Business 
Internationally; Entrepreneurship: Launching and Financing your own Venture, Sustainability & Ethics 
in Business; The Success Secrets of Design, Luxury and Made in Italy Excellence

Truly International Experience: An International Week at EADA Business School, Exchange 
Opportunities all around the world (Australia, France, Germany, Spain, UK, Brazil, Mexico, Russia, India 
& China)

MIP Community of Business Leaders: More than 7000 Alumni graduated from MIP Politecnico di 
Milano actively connected through social media, events, job boards and networking opportunities

20 months Part Time Format: Your passport to speed up professional growth without interrupting 
your current job

Four phased structured learning model: Core Courses in General Management, Management Boot 
Camps, Project Work clubbed with a Soft Skills & Personal Development Program
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Undertaking an MBA 
means...

...immersing in a 
new intense life 
experience

... challenging 
yourself and pushing 
you to leave your 
comfort zone

...developing an 
international network

...meeting the 
company world 
during business talks 
and business dinners

...expanding your 
career opportunities 
thanks to the MIP 
Career Advisor 
Support

...growing into the 
kind of manager 
you really want to 
become

BUSINESS 
INSPIRATIONS 
FOR THE FUTURE

“Study without desire spoils the memory, 
and it retains nothing that it takes in”

Leonardo da Vinci 

“It always seems impossible until it’s done”
Nelson Mandela 

“Your time is limited so don’t waste 
it living someone else’s life” 

Steve Jobs 

“I have never met a man so ignorant that 
I couldn’t learn something from him”

Galileo Galilei 

“Business Opportunities are like buses, there 
is always another one coming”

Richard Branson 

“There is only one boss. The Customer. 
And he can fire everybody in the company from the 
chairman on down simply by spending his money 
somewhere else” 

Sam Walton 

LET’S START WITH SOME 
BUSINESS INSPIRATIONS...

...KEEP FOLLOWING YOUR DREAM

11
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EADA, founded in 1957 in Barcelona, was one 
of the first Spanish educational institutions 
to offer management training programs to 
the business community. As a private and 
independent institution for over 50 years, EADA is 
at the forefront of management and In Company 
training for the Spanish and international business 
communities. EADA focuses not only on hard 
knowledge, but above all on the management 
skills that accelerate the professional and personal 
development of participants. These skills provide 
a competitive advantage for both participants and 
the companies in which they work.

INTERNATIONAL WEEK AT EADA

The course is delivered in part time weekend format. This allows participants to obtain an internationally 
recognized qualification - an MBA - without interrupting their careers.

It lasts 20 months and lessons are held one weekend each month. During each weekend students attend one 
course as follows:

 > Friday from 10.00 am to 8.30 pm (9 hours plus breaks)
 > Saturday from 9.00 am to 7.00 pm (9 hours plus breaks)
 > The face-to-face lessons are combined with multimedia content delivered through the innovative digital 

learning platform, developed by MIP on MICROSOFT technology

In addition, throughout the course, students will participate in three full week sessions (one per solar year) to 
consolidate learning and focus on new-age management specializations. In particular:

PART TIME MBA TIMELINE 
TO PLAN YOUR WORK AND STUDY SCHEDULE

Students have the chance to attend up to two different Boot Camps in two different time windows, in 
Spring 2018 and Spring 2019.
They can also choose to substitute the Boot Camp of specialization with 2 long weekends about soft skills 
at MIP and additionally partake in a study tour in Silicon Valley.

 > One International Week in Autumn 2017 at EADA Business School;
 > One full week session on general management topics in Autumn 2018 at MIP;
 > One full week for the Management Boot Camp in Spring 2018 or Spring 2019.
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Core Courses Core Courses Core Courses

> START
October 2017
February 2018

February 2018
March 2018

March 2018
February 2019

February 2019
March 2019

> END
March 2019
June 2019 Sept.2019

November 2017

Management Bootcamp or
Soft Skills Program 
Silicon Valley Study Tour 
(additional)

Management Bootcamp or
Soft Skills Program

Project Work

Personal Development Program Organizational Behaviour, Outdoor activities, Business Business Roundtables, Business Talks, Career Advisory 

NEW PROGRAM TIMELINE

Personal
Window
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Personal
Window

+ International
Week at     

The MBA is a modular Program; students admitted to the first year can decide later on whether and 
when to continue with the second year, as long as the whole Program is completed within a three year 
period. 
At the end of the first year, students can finish the Program by undertaking an applicative project or 
continue for a second year obtaining a Master in Business Administration*.

* Participants with a previous recognized university degree obtain also a Postgraduate Master Degree issued by Politecnico di Milano
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A GLOBAL FACULTY

David Hillier

David Hillier is Professor of Finance and Vice 
Dean at Strathclyde Business School in the 
University of Strathclyde, Glasgow. Thanks 
to his cutting-edge research he regularly 
publishes articles on the most eminent 
journals of accounting and finance and he 
is Visiting Professor in many universities all 
around the world. He has also worked as 
consultant for The World Bank and the NHS 
Connecting for Health.

The caliber of the professors and 
researchers, the close connection with 
partners in industry and the high quality and 
diversity of the students’ backgrounds really 
create the perfect learning environment. 
But one aspects that really sets MIP 
Politecnico di Milano apart is their genuine 
concern and effort to have both academic 
rigor and relevance to society in everything 
they do: teaching, research and service.

Henrique Luiz Correa
Crummer Graduate School of Business, 
Rollins College, USA
MIP Visiting Professor, Operations and 
Supply Chain Management

Strathclyde Business School, 
Glasgow UK 
MIP Visiting Professor, Finance
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The course is structured to train students to 
become well-rounded managers and provide 
them with a complete vision of the company 
activities in a global changing context. At the 
same time, their complementary soft skills 
will be developed to enable them to operate 
in complex and increasingly competitive 
environments.
Our aim is to give our participants strong 
competencies and skills for their entire career.

THE PROGRAM

The first purpose of an MBA course is to endow students with basic knowledge in general 
management, to develop their decision making and innovation capabilities. The first part 
of the MBA Program addresses this need with courses that give a 360 degree vision of the 
company, teaching how to manage and organize processes and resources.

CORE COURSES

The Management Bootcamp will allow candidates to learn about emerging management 
topics under the mentorship of industry experts and company officials from the MBA 
partner companies and several other companies in the corporate network of MIP. 
Candidates will work on different boot camps based on a range of emerging topics in 
business which they can also club with an optional Silicon Valley Experience.

MANAGEMENT BOOT CAMPS

Project work is a crucial part of the entire Program and it involves problems and situations 
of specific interest for the students or for the companies sponsoring them. Working 
towards your MBA is an excellent opportunity to implement projects in the company or to 
develop a new business idea having the support of the Politecnico Faculty.

PROJECT WORK

MIP places much importance on the improvement of the soft skills, such as leadership, 
negotiation, communication and team work. Students will be followed by a highly 
customized Service of Personal Development from the beginning to the end of the 
Program. Different kind of activities are offered: classroom learning, professional skills 
development, outdoor training sessions and team-working activities, business talks, 
business roundtables and other networking events.

PERSONAL DEVELOPMENT

In order to pursue this goal, the MBA Program 
is based on four main building blocks: Core 
Courses, Management Boot Camps, Project 
Work and Personal Development. 
Our MBA Program aims to develop skills in 
business management and innovation using 
a variety of advanced teaching methods 
including lessons, case studies, simulations 
and presentations given by managers and 
consultants.
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CORE COURSES 
TO EXPLORE THE COMPANY

This course provides the students with a complete and 
comprehensive view on how to manage the change in 
the business environment. It shows the instruments and 
the techniques relevant for the business and able to play 
a leading role in business decisions. What is necessary 
and what is possible? Particular attention is dedicated 
to the characteristics of successful organizations in the 
use of the digital transformation: how to anticipate the 
business change and define winning strategies, design 
effective organizational models and develop digital 
leaders of the future. 

Business Management

The course in International Business Law aims at 
providing participants with an overview of the law 
applicable to international transactions, with a specific 
focus on the rules governing international business 
transactions, cross-border M&As and joint-venture 
agreements as well as the discipline of transfer pricing.

Business Law

The purpose of the course is to provide fundamental 
concepts and present current trends in organization 
theory and design and human resource management. 
Students will learn which are the relevant organizational 
and contingent variables that should be considered 
when designing organizations. Also, the strategies 
and policies of human resource management will be 
discussed. Students will also be exposed to some of the 
most recent developments in organizational models. 
They will learn how to manage organizational change 
in various types of settings. Finally, they will understand 
how to face complex decisions within organizations.
Introduce and evaluate major strategic issues, concepts 
and tools in strategy process management;
Encourage students to analyze and think critically of 
the introduced concepts and tools, also by discussing 
several business cases.

Marketing 
& Communication I - II

Organization Theory & Design - HR 
Management - Decision Making

This course explores both business and corporate 
strategy from the perspective of the general manager, 
whose responsibility is to maximize the performance 
of a business unit within the firm or the firm’s overall 
performance. Consequently, the course utilizes 
frameworks and analytical tools to help students 
analyze a firm’s competitive environment, and its 
internal environment, strategic positioning and 
competitive advantage. The marketing module aims 
at providing students with the basic knowledge 
about marketing principles and tools focusing on the 
importance of marketing as a value-creation lever. In 
the course, students will analyze all the phases of the 
marketing process - analysis, creation, communication 
and delivery of the value proposition to meet the needs 
of its customers, help build long term relationships and 
ensure that the firm builds equity with its customers.
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This is a core class that offers the basic concepts and 
tools necessary to understand how financial markets 
work, and how financial instruments are used for 
sound investment decision-making. The course aims at 
teaching students how to structure a financial analysis 
of a firm and providing specific tools and methodologies 
for the valuation of investments and securities. Topics 
covered include the following: evaluation techniques 
of investments; the financial structure of a business; 
financing forms; business evaluation; project financing.

The course aims at understanding ratios and relationships 
among financial, economic and assets/liabilities items 
and at understanding impact of real word decisions 
on financial statements. In the course students will 
learn how to understand the basic elements of financial 
accounting and how to become familiar with international 
accounting standards and their application to companies’ 
annual reports. In addition at the end of the course they 
will be able to run and understand a full ratio analysis on 
a real world annual report and to discuss the impacts on 
accounting systems of key management decisions.

The course will illustrate and discuss the models of 
international trade and investment; the new features of 
the international production process from the point of 
view of a profit-maximizing firm; trade policies and their 
effects and the main barriers to access foreign markets; 
impact and long-run effects of macroeconomic 
policies on firms’ price competitiveness; intercultural 
management.

This course is designed to enable the learning of the 
basics of innovation and industrial economics. 
A selection of the most relevant and useful issues will 
be presented by showing: the firm’s viewpoint: what 
should managers do to avoid big mistakes when facing 
diverse competitive situations? The policymaker’s 
viewpoint: what are the social welfare implications of 
these situations? How does the policymaker cope with 
them? How can managers make sense of policymakers 
interventions?

This course will support students to understand the 
use of management accounting and control tools 
and techinques within business organizations. Next, 
it will explore the role of these tools in supporting the 
achievement of the ultimate goals of a company.

Economics Finance I - II

Financial accounting International Economics

Industrial Economics Management Accounting

The course aims at providing the fundamentals of 
micro-economics and macro-economics. This type of 
knowledge is essential to appreciate how a modern 
economy works, to better understand the competitive 
environment surrounding businesses, and for the 
managerial decision-making.
The course shows how to apply economic principles 
to real problems of managerial decision-making by 
analyzing economic theories and models together with 
real examples, data and case studies. 

17
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Supply Chain and Operations management is a 
central field in every modern business organization. 
The Operations module aims to outline the typologies 
of productive systems, key performance indicators, 
the strategic approach to the choices of design and 
management of the productive systems and the quality 
management in operations. Supply Chain Management 
(SCM) is a process-oriented, integrated approach to 
procuring, producing, and delivering products and 
services to customers.

This course is designed to allow the prospective 
manager to develop an understanding of basic human 
dynamics in organizations. In general, this course will 
explore the interactions between individuals and the 
systems in which they live and work. Individual and 
group levels of analysis are included in covering such 
topics as perception, communication, motivation, 
group development and performance, work design, 
creativity, quality improvement, individual effectiveness 
& development, leadership, and intergroup behavior.

The course aims at providing the models and methods 
for managing innovation strategically. It focuses first on 
Innovation as a source of competitive advantage. It then 
provides a framework for innovation management, on 
innovation strategy (drivers of innovation, innovation 
portfolio, collaboration in innovation, complementary 
assets, standards, profiting from innovation). Next, 
it focuses on the process of innovation (vision 
design, creative problem solving, and product-service 
development). Finally, it discusses the culture and 
leadership for innovation.

The purpose of the course is to show students the 
relevance of statistics in business, provide guidance 
for using statistical software, and give students ample 
practice in understanding how to apply statistics to 
business in order to make better managerial decisions. 
At a rapidly changing pace, managers have come to 
rely on larger, more detailed, more reliable and more 
frequently updated sets of data, therefore the goal of the 
course is to give the right tools to collect and analyze the 
relevant data, as well as read and write a technical and 
statistical report.

Supply Chain and 
Operations Management

Organizational Behaviour I - II

Innovation and Project Management Business Statistics

The course introduces and evaluates the major strategic 
issues, concepts and tools in strategy process management. 
Besides this, the course encourages students to analyze 
and think critically of the introduced concepts and tools, 
also by discussing several business cases. In particular 
the Corporate Strategy module analyses both the external 
and the internal environment of a firm in order to identify 
the key drivers of competitive advantage, to learn the main 
tools used in business and corporate strategy, to develop 
strategic alternatives, to understand the key challenges 
faced by firms in the implementation of strategy.

Corporate Strategy

The purpose of the course is to show students how 
models and methodologies are needed to carry out 
a business plan in order to analyze and evaluate both 
a new business within an existing company and the 
launch of a new company. The main topics dealt 
with are: the goals of the business plan, the financing 
sources for a start-up, the sections of a business plan 
- the strategic plan, the marketing plan, the economic 
and financial plan.

Business Planning
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BOOT CAMP TO JUMP INTO CHALLENGING TOPICS

The MBA program is designed to enhance the employability of candidates for futuristic companies 
that no longer look for managers specialized in just one management function. The program aims to 
train managers to acquire transferable skills applicable to a broad range of departments and divisions 
of an existing company or of their own entrepreneurial venture. It is a change of perspective from 
a disciplinary to a multidisciplinary approach which allows to delve into real and complex business 
problems. 
Thanks to the Management Boot Camps candidates learn about emerging management topics 
under the mentorship of industry experts and company officials from the corporate network of MIP. 
Candidates can choose from 5 different Boot Camps based on a range of emerging topics in business 
which they can also club with an optional Silicon Valley Experience. 

ADDRESSING COMPLEX BUSINESS CHALLENGES (1 WEEK EACH)
The Complex Business Challenges courses focus on new and emerging management topics.

UNLOCKING THE POTENTIAL OF SMART MANUFACTURING AND INTERNET OF THINGS
 > The business value of Smart Manufacturing and Internet of Things applications and 

technologies: Cloud Manufacturing, Industrial Analytics, Additive Manufacturing, Wearable 
Devices, Advanced Automation, 3D Printing

 > Developing a Smart Manufacturing/Internet of Things project: business model design and 
strategy, marketing plan, operations, economic and financial evaluation

GOING GLOBAL: DEVELOPING YOUR BUSINESS INTERNATIONALLY 
 > Methodologies and tools to design and develop an internationalization strategy, in terms of 

organization, operations, supply chain, sales strategy and relationship with the suppliers  
 > Developing an internationalization project: business model design and strategy, marketing plan, 

operations, economic and financial evaluation

ENTREPRENEURSHIP: LAUNCHING AND FINANCING YOUR OWN VENTURE 
 > Developing your business idea: business model design and strategy, setting up of an 

entrepreneurial team, marketing and sales strategy, operating plan, economic and financial 
evaluation 

SUSTAINABILITY & ETHICS IN BUSINESS
 > Understanding and analysing the management of critical «ethical issues» in complex business 

environments and analysing the most important Corporate Social Responsibility problems to 
define a real CSR Strategy

 > Developing and proposing a CSR strategy in a real company

THE SUCCESS SECRETS OF DESIGN, LUXURY AND MADE IN ITALY EXCELLENCE
 > Developing a project to apply the specific methodologies and techniques commonly used in 

Design, Luxury and Made In Italy expertise to other businesses
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INTERNATIONAL 
EXCHANGES
TO LIVE A REAL INTERNATIONAL 
EXPERIENCE

INTERNATIONAL EXCHANGE PROGRAM

Participants in our International MBAs 
are given the opportunity to study abroad. 
This provides a deeper understanding of 
international markets and the possibility 
to interact with students of a wider range 
of cultural and educational backgrounds, 
effectively enriching the international 
experience. There are a range of programs 
available to students, to suit a range of 
requirements. 

Our Exchange Partners*:
 > COPPEAD Graduate School     

of Business (Rio de Janeiro, Brazil)
 > EADA Business School (Barcelona, Spain)
 > EM Lyon Business School (Lyon, France)
 > HHL Leipzig Graduate School    

of Management (Leipzig, Germany)
 > IAE Business School (Aix en Provence, France)
 > Indian Institute of Management (Lucknow, India)
 > IPADE Business School (Mexico city, Mexico)
 > Ling nan (University) College,    

Sun Yat-sen University (Hong Kong)
 > Macquarie Graduate School     

of Management (North Ryde, Australia) 
 > MIT - Center for Transportation and Logistics (Boston, USA)
 > Orfalea College of Business Cal-Poly (California, USA)
 > NEOMA Business School (Reims, France)
 > Tongji SEM (Shanghai, China)
 > School of Inspired Leadership (Delhi, India)
 > School of Management - Xiamen University (Xiamen, China) 
 > UESTC School of Management    

and Economics (Chengdu, China)
 > University of Brighton (Brighton, UK)

*See the MIP website for a complete and up-to-date list  
of exchange partners and program details

EXCHANGE PROGRAM

Students can take part in courses offered by the 
partner business schools. 
These exchanges provide participants with 
exposure to an interesting panel of topics and a 
different educational approach.

DUAL DEGREE PROGRAM - MIT, BOSTON

The dual degree program makes it possible to 
undertake studies in two schools in two different 
countries and enjoy all that both cultures have to 
offer, not to mention gain exposure to two ways 
of doing business and two different networks of 
professionals. Upon completion, participants are 
awarded  a degree from both institutions: Master 
of Business Administration (MBA) from MIP 
and Master in Supply Chain Management and 
Logistics from MIT Center for Transportation and 
Logistics.

THE SILICON VALLEY EXPERIENCE

During the MBA program students will have the 
opportunity to experience an intensive one-week 
study tour which offers unique and invaluable 
business and cultural insights. The purpose of 
the trip is to expose students to the Silicon Valley 
ecosystem and deepen their understanding of 
entrepreneurship and other current hot topics 
through meetings with executives, company 
visits and cultural excursions.
Students will visit startups, large corporations, 
venture capital firms, and incubators to gain a 
broader perspective on the process of taking 
an idea to the market and scaling a company. 
Whether you want to launch your own venture 
or add entrepreneurial thinking to your toolkit, 
the Silicon Valley Week in the MBA Program will 
give you completely new ways of thinking about 
entrepreneurship, networks and innovation.

Kishore Adiraju
India - International MBA Class of 2015
The Dual Degree option has been a perfect blend 
of business and analytical education, and a great 
chance to build a global network. The experience 
has been just amazing!
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WORLD BUSINESS FORUM   
The World Business Forum is a symposium featuring 
several eminent leaders and thinkers speaking in person 
on topics of the utmost significance to the business 
community. MIP is the only Associated Business School 
in Italy of the World Business Forum in Milan and offers 
students the chance to attend the WBF and participate in 
Q&A sessions with the outstanding speakers of the forum. 
Past speakers include: Edward De Bono, Gary Hamel, Philip 
Kotler, Tom Peters, Kevin Roberts and Joseph Stiglitz

SPECIAL PROJECTS HAVE MORE FUN

MIP 4 ENTREPRENEURS 
An MBA at MIP is also a unique opportunity for wannabe 
entrepreneurs. Students can exploit the strong connections 
with the PoliHUB: 

 > The start-up incubator & district of Politecnico  
di Milano

 > 3000 square meters of new facilities at a walking 
distance from MIP

 > An environment hosting currently more than 40 
start-ups and young entrepreneurs

 > Ranked in the top 10 of University Incubators in 
Europe by UBI Index

CLEANTECH CHALLENGE  
Every year, MIP participates in the Clean Technology 
Challenge, a student competition hosted jointly by 
London Business School and University College London 
that seeks to encourage ideas for the generation of new 
sources of sustainable energy, increase the efficiency of 
the existing generation and develop new, easily adopted 
products that will result in lower energy consumption. 
For the past three years running, MIP teams have entered 
the finals
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PERSONAL 
DEVELOPMENT 
TO GROW AS A PERSON AND AS A MANAGER

MIP Career Development Office (CDO) is dedicated to provide a highly personalized service to each International 
MBA student. MIP Politecnico di Milano places much importance on the practical and interactive aspects of 
learning and students are given the invaluable experience of working alongside key stakeholders within important 
organizations, allowing them to be challenged in real-life business situations. 
A significant part of the overall program is devoted to classes and activities in soft skills area. These develop the 
relational abilities of managers, providing them with a well-balanced technological and behavioural background.

The personal development service includes:
Classroom learning, Professional skills development, Outdoor training sessions and Team-working activities, 
Business Talks, Business roundtables, Company Visit, Career Planning and CV Book. Moreover, students have access 
to the school Joab Board which collects all the job opportunities of the MIP companies’ network for our MBA classes.

During the second year, self-sponsored students self sponsored can be helped in their 
search for new opportunities and professional prospects through selfmarketing sessions, 
mock interviews as well as CV editing and a Job Board service. They will also have the 
opportunity to access a Career Hub through which they can have the chance to participate 
in Job Fairs and Recruiting Days on campus, online or even abroad.

PROFESSIONAL DEVELOPMENT SERVICES

This is a highly interactive activity that takes place during the first year, in an unfamiliar 
environment outside the School. The Outdoor Training allows students to get to know each 
other and become more quickly integrated, thereby creating a constructive classroom 
atmosphere that will be beneficial throughout the Master program.

OUTDOOR TRAINING

By attending our Roundtables on specific topics like Finance, Marketing, Innovation, etc., 
students will have the unique opportunity to get the latest insights from the real business 
world directly from the key players of the business community, thus connecting what they 
have just learned in class to what companies will expect from them once graduated.

ROUNDTABLES WITH EXECUTIVES

Pe
rs

on
al

 D
ev

el
op

m
en

t

22



O
ur

 A
lu

m
ni

 E
xp

er
ie

nc
e

OUR ALUMNI EXPERIENCE

Daniel Tristão 

My experience with the International Part 
Time MBA has been a really positive one 
right from the start. The practical approach 
of professors, a very diverse educational, 
working and cultural background of 
colleagues and contacts with important 
roleplayers in industry means exposure to 
real world scenarios. Moreover owning my 
own business, the completion of each MBA 
project has an immediate positive effect on 
my company. I’m able to directly experiment 
with, and apply new knowledge gained at 
every step, and not only after completing 
my MBA. 

South Africa - VII International Part Time MBA 
Founder at Brilliant Journeys, 
Language and Travel Consultancy

Wael Ouaijan 

Coupled with a readily available and highly 
interactive staff, the program allowed me 
to promptly apply methods taught from 
the preliminary courses, in my professional 
track. The program’s malleable profile 
presented in-depth customization, 
emphasizing a custom-tailored experience 
fit for each student’s requirements. 
The challenging projects and team-building 
exercises undergone provide an astounding 
experience of working with diverse 
nationalities, professional backgrounds, and 
allowing each individual to discover their 
true limitations, consequently, providing 
an exciting way to build an international 
network of professionals through students 
and business professionals introduced to 
along the way.

Lebanon - VIII International Part Time MBA
Responsible for Human 
Resources (International Division) 
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International Part Time MBA is a class 
full of diversity both for nationalities and 
professional backgrounds. The program 
is a challenging experience, based on 
experimental learning, which I personally 
believe is the most effective approach.
As MIP MBA candidates, we have the honour 
to meet business leaders and excutives 
from different fields, to have access to MIP 
Alumni to broader our professional network 
in Europe, and to have optional business 
events to attend. 

Alireza Fard 
Iran - VII International Part Time MBA
Marketing consultant

OUR ALUMNI 
EXPERIENCE

Without the MBA I would never have had 
the possibility to develop a new business 
idea together with other classmates. 
The MBA has given us the managerial 
tools, the network and the access to the 
cutting-edge technologies. Thanks to this 
experience today Wardroba has become 
true and is a player on the market of fashion 
e-commerce. The number of clients and 
users is increasing day by day.

Federico Della Bella 
Italy - V Part Time MBA
Founder at Wardroba 
Fashion Social Commerce
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ALUMNI 
COMMUNITY YOUR FUTURE BUDDIES 

MIP has quite a long tradition in the 
management of relations with its 
Alumni Community, which counts to 
over 7000 people to date. Since MIP 
is part of Poltecnico di Milano School 
of Management (SoM), its Alumni 
Community has been recently merged 
with that consisting of all B.Sc/M.Sc./
Ph.D. in Management Engineering to 
build the SoM alumni group which is also 
part of the larger Alumni Polimi.

 > Support the personal and professional development of SoM alumni;
 > Facilitate networking and the sharing of experience among the members of the 

community;
 > Confer visibility and create professional opportunities for alumni;
 > Enhance the image of the school using the alumni as ambassadors around the world;
 > Contribute to the development of the business school through a closer collaboration 

with its community of alumni.

More specifically, the objectives are to:

Most of these activities are run both in Italy (Milan and Rome) and abroad, thanks to the 
international chapters that are active in cities around the world (London, Shanghai, New 
York, Paris, Zurich etc).

Being part of the larger Alumni Polimi Community, our alumni can also join the events 
organised by the AlumniPoliMI Association and benefit from the services managed by 
them directly for the purpose of the whole community.

Evening 
Seminars

Networking 
events

Shared Interest 
Groups

Sports 
Clubs

In line with these objectives, the main initiatives include:

MIP formed the Alumni Relations 
Office to manage relationships with 
MIP students and graduates, and invest 
increasingly in its community of Italian 
and international students and graduates. 
The aim of the AlumniSoM Relations 
Office is to develop educational, cultural 
and recreational initiatives of interest to 
its members, and to promote interaction 
between all the alumni belonging to the 
network, both in Italy and abroad.
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PART TIME MBA CLASS PROFILE

19%

16%

13%

10%

10%

7%

Consulting firms

Energy, Oil & Gas

Services

Consumer Products

Finance Services

Automotive

7%

6%

6%

3%

3%

ICT & Telecommunications

Manufacturing

Other

Academic & Research

Chemical/Pharma/Biomedical

One of the strengths of MIP MBA Program is the heterogeneity of its participants. Our MBA Program is aimed at people who 
have at least 3 years of work experience in international contexts, a university degree and a strong motivation toward personal 
development. In particular, our candidates:

FUNCTIONAL AREA

ACADEMIC BACKGROUND
Scientific disciplines

Engineering

Economics

Humanities

13%

44%

33%

10%

of graduates boost their 
career changing role or 
company within 2 years.

of Part Time MBA Alumni 
work in big corporations 
with more than 500 
employees.

years return on investment 
for salary increase.

Average Age 31
Average Work Experience 6
International Students 30%

30% 70%

are committed to investing in 
themselves and to developing 
managerial knowledge and expertise 
to hold their current position in a 
more knowledgeable and successful 
manner.

feel the need to combine their specialist 
experience with management 
knowledge and skills that are essential 
to take on new management functions 
and positions of responsibility within 
dynamic and complex environments.

wish to improve their career profiles 
and are ready to explore new 
opportunities
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ADMISSIONS & FINANCIAL AID
HOW TO GET IN
Admission to the MBA is reserved to a limited number of students. Our classes have a small size because 
we want to guarantee an optimal faculty-student ratio, an effective peer to peer learning as well as a highly 
personalized service offered by our Career Development Office. Ideal candidates have already developed 
a working experience of at least 3 years, preferably in an international environment or in an international 
position. These talents are willing to expand their skill set and to extend their knowledge through meaningful 
study and practical work. They should be ready to be challenged in real-world business situations and should 
possess the motivation to boost their careers. All elements of the application form are carefully studied so 
we highly recommend to fill it out carefully and to provide us with any extra material you believe might help 
your candidature. Applications are assessed by the MIP MBA Admissions Staff with a view to identify a good 
balance across the following criteria: career progression, intellectual ability, leadership potential, interpersonal 
skills and international outlook.

 > Online application form on www.applyformasters.net
 > Curriculum vitae
 > Application and MIP test fee (€150)
 > University degree or equivalent from an accredited 

institution
 > Official university transcripts
 > Copy of passport/EU Identity card
 > 2 passport sized photographs
 > Certificate of English Proficiency*
 > 1 or 2 letters of reference

SUBMISSION OF APPLICATION

Evaluation of candidates’ CV and the documentation 
attached to their applications

PRE-SCREENING OF CANDIDATES

A general aptitude evaluation with the goal of evaluating 
logical and critical reasoning skills. Candidates have to sit 

the MIP Test (GMAT/GRE not mandatory).

APTITUDE TEST

With the objective of verifying the candidates’ potential 
and their reason for participating in a Program

as demanding as the MBA

INTERVIEW

FINAL SELECTION

If you want to find out more 
about our International Part 
Time MBA visit our website: 
www.mip.polimi.it/intptmba

or contact us to visit our 
Business School and for an 
orientation session.

MBA Admissions Office:
Tel. +39 02 2399 2825
imbapt@mip.polimi.it

*We accept TOEFL, IELTS, Cambridge Certificate of 
Advanced English (C1) or Certificate of Proficiency in 
English (C2). (MIP school code 7455)

27



 > Student card
 > Sessions and lectures with business gurus
 > Didactic material

 > General Aid
 > Country-based Aid
 > Exceptional Merit Aid

The program includes:

The tuition fee is € 30.000.
If the participation is sponsored by the 
company, the fee is € 34.000.

The MBA tuition includes:
 > Access to MIP network
 > Outdoor Training
 > Access to MIP and Politecnico library

MIP offers several partial tuition waivers for 
students of the International Part Time MBA.

MBA FEES

FINANCIAL AID

Students loans are also available.

Please write to imbapt@mip.polimi.it 
for more information and to request the 
Financial Aid Application Form.Ad
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MBA BLOG

Growingleader is dedicated to the growing leadership attitude. An attitude 
which isn’t afraid of taking different routes to achieve its aims. The 
attitude that characterises people who know how to grow in a constantly 
changing and evolving environment. The attitude of those who seek out 
and take on new challenges every day. 

The blog is going to use the faces and voices of those who are working 
today to become the leaders of tomorrow to communicate with you, 
starting from the experience of the International MBAs and Masters at 
MIP, the business school of Politecnico di Milano. The backgrounds, 
experiences matured during the course and achievements of the 
#growingleader will fill the pages of the blog offering useful information 
and something to think about.

WWW.GROWINGLEADER.COM
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HOW TO REACH 
OUR CAMPUS
MIP has been in the Bovisa Campus since September 2009. It occupies 
a building of over 3,800 square metres, with 25 study-cubicles providing 
a working area for up to 140 students and 11 lecture rooms with space 
for over 530 people.
The Bovisa Campus is a focal point of academic and cultural life and the 
hub of scientific research. It places under one roof many distinguished 
academics, prestigious facilities and renowned cultural events in the 
fields of technology and innovation belonging to Milan’s international 
scene. The School of Management has gathered together within the 
campus all of its teaching, training and research operations, providing 
closer integration and interaction among students, professors and 
research fellows from MIP and Politecnico di Milano.

FROM THE DUOMO
Take the red subway line M1 towards Rho 
Fiera-Bisceglie, get off at Cadorna and take 
the train to Milano Bovisa. Alternatively, 
take the red subway line M1 towards Sesto 
FS rail station, get off at Porta Venezia and 
take the train to Milano Bovisa. 
Estimated journey time: 25 minutes.

FROM LINATE AIRPORT
Take bus no. 73 towards Piazza S. Babila, 
get off at S. Babila station, take the red 
subway line M1 towards Rho Fiera-
Bisceglie, get off at Cadorna and take the 
train to Milano Bovisa. 
Estimated journey time: 50 minutes.

FROM MALPENSA AIRPORT
Take the Malpensa Express train and get off 
at Milano Bovisa. 
Estimated journey time: 30 minutes.

HOW TO REACH OUR CAMPUS:

Underpass

FROM
MOTORWAY

FROM
MEAZZA STADIUM

SAN SIRO

Via Console Marcello

P.zza Castelli

Via Mac Mahon

Viale dei Pioppi

Via Lambruschini

FMN
MILANO 
NORD BOVISAGasometer

FROM
CITY CENTER
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VIA LAMBRUSCHINI 4C, BUILDING 26/A, 20156 MILANO - ITALY | TEL. +39 02 2399 2820 - FAX +39 02 2399 2844
WWW.MIP.POLIMI.IT - SEGRETERIA@MIP.POLIMI.IT


